METRHODOLOGY

To develop a deeper understanding of what features are
viewed of in a higher demand to promote wellbeing in
interior environments, we conducted an online survey that
was distributed to mental health counselors in the area. Any
participant eighteen years of age or older that has worked
with teens and youth in mental health services &
parents/guardians were eligible to participate in the survey.
Through a variety of multiple choice and short answer
questions, the participants were able to give a precise idea
of features and amenities to include in a space designed for
teen wellbeing. The data collected will help us guide a
design solution for an interior environment that is inclusive

and considers the wants and needs of all. D ‘ SCU SS ‘ O N

 Participants of the study agreed that quiet lounge areas (16%)
would benefit teens along with art/music rooms (13%) and
RESU LTS relaxation/sensory rooms (13%) tied as the second most

Fiqure 1 important spaces to include in teen environments (Fig.1)

Spaces in a youth center that are beneficial to youth mental health.

Flexible and interchangeable furniture dependent on the
youth's needs was recommended by most participants (43%)
while others indicated neutral colors (27%) and plant life
(24%) were important.

also a large demand for bringing nature into interior
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environments (44%). “(Incorporate) places that allow natural
light and a connection to the outdoors” (Direct quote from
participant).

Participants found lighting to be one factor with the greatest
impact on wellbeing, especially in the case of natural lighting

(Fig. 2).
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Figure 2:
Importance of lighting types.
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