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Figure 1 | Color Preference of a Reception Space

Light Neutrals 22.58% Rich Color/Texture 19.35% Colorful/Playful 58.06%
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Parficipants Mental Health & Wellbeing

very Very
Unimportant . Neutral Important

Unimportant Important

Fitness Center

. . Light Neutrals 19.35% Rich Color/Texture 38.71% Eolonul/RidyIIIIEra7e Gymnasium
DISC usSSIion. Quiet/Serenity Room

Game/TV Room
Library

IiF

athi

Large Lounge Areas
QOutdoor Lounge*
Outdoor Playground*®

58.06%

Large Community Kitchen

Private Lounge Areqs
Figure 4 | Duration of Participants’ Longest Stay Massage Therapy Room

At the Ronald McDonald House

Theater
Classroom

16.13% 12.90%
6 months to 1 year \ Less than a week Spa
Laundry Space* I 83.87%

0 10 20
Number of Participants

»
il

)
-

19.35%
1-4 week(s)

References.

51.16%

1-6 month(s)


https://doi.org/10.1093/jurban/jtg063

	Slide Number 1

